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Christmas Court of Honor

Our annual Christmas Court of Honor takes
place on Tuesday, December 16 at 7PM. Par-
ents and family members are invited to attend
to celebrate our Scouts’ achievements, followed
by Christmas festivities.
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JANUARY GAMPOUY

Troop 850 will be attending the annual District
Camporee (Klondike Derby) the weekend of
January 9 — 11 at Camp Michaels in Union,
Kentucky. A permission slip is enclosed. This is
always one of our most popular campouts and
we’re hoping for a good turnout, as usual.

% Regular Patrol Leaders’ Council Meeting: De-
cember 9 (dinner provided)

*

Christmas Court of Honor: December 16

*

Klondike Derby: January 9 — 11

% Merit Badge Challenge: January 29, Febru-
ary 14, and February 21

% February Campout: February 6 — 8
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Andrew Richter, Justin Weibel and Randy Smith in the Hoosier Na-
tional Forest November 2008 Photo courtesy Chas Hertlein

ADVANCEMENT NOTES

A requirement for every rank advancement,
from Tenderfoot to Eagle Scout is to show
“Scout Spirit.” What is Scout Spirit? It is a mat-
ter of being truly engaged in the Scouting pro-
gram, as demonstrated by regular ongoing par-
ticipation is all Troop activities, including meet-
ings, campouts and other activities — to prop-
erly demonstrate Scout Spirit, a Scout should
attend most meetings and most campouts.
These are his opportunities to learn and show
leadership skills in action, no merely in theory.
This becomes especially important s a Scout ap-
proaches Eagle rank. Unlike the other ranks, the
ultimate decision is not made by the Troop’s
adult leadership but rather is made by a Board
of Review convened by the District committee,
and they take the Scout Spirit requirement quite
seriously. So please, as your Scouts pursue the
goal of Eagle rank, don’t overlook this require-
ment.







HIGH ADVENTURE 2009

We are working on the details of our 2009 High
Adventure. We do know it will be a backpacking
trip in the Northern Rocky Mountains (Idaho or
Montana, probably) and it will be an 11-day trip
sometime between July 13 and July 26. This is
for Scouts 14 or older by July 1, 2009, with ap-
propriate experience. More details will follow
but we would like some indication of interest —
please let Mr. Hertlein or Mr. Rottmueller know.

PLC Meeting

The Patrol Leaders’ Council will meet at 5:45PM
on November 4, before the regular Troop meet-
ing. Pizza provided!! All Patrol Leaders must at-
tend.

Aevancement to Second Class

One of the Second Class requirements is a 5-
mile hike with related map and compass instruc-
tion. Any Scouts who need to complete this re-
quirement should see Mr. Hertlein or Mr. Mon-
tagne. We want to schedule a hike this fall if
possible.

Piclures | Jeeded

If you have photos from any of the Troop’'s
2008 outings, please see Mr. Hertlein. We
would like to publish pictures on the Troop’s
Website and need copies of your photos!!

que'm and MGGS‘ NeeJeJ

4 weeks ago, former Troop 850 Scoutmaster
Don Bosse was in a horrifying head-on accident
while driving home from a bike-riding fundraiser
in Indiana. He and his brother were both seri-
ously injured and were dragged from their burn-
ing pick-up truck. After four surgeries, a rod put
into his lower spine, a metal plate put into his
hip, and spending a couple of weeks at a hospi-
tal in Indianapolis, DJ has now been moved to
Drake Hospital. He is in room North 308. Please
keep DJ and his wife Pat in your prayers that he
has a quick and easy recovery. When he is re-
leased from Drake, the Troop would like to pro-
vide meals for DJ and Pat to make their lives
easier as he will continue to have rehab for a
few more months and Pat will be by his side
throughout. If you're interested in donating a
meal, please call Kathy Hertlein at 661.0752.
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Caption describing
picture or graphic.

“To catch the reader’s
attention, place an
interesting sentence or
quote from the story
here.”

Caption describing
picture or graphic.

Newsletter Title

Inside Story Headline

This story can fit 150-200
words.

One benefit of using your
newsletter as a promotional
tool 1s that you can reuse
content from other market-
ing materials, such as press
releases, market studies, and
reports.

While your main goal of
distributing a newsletter

might be to sell your product

or service, the key to a suc-
cessful newsletter is making

it useful to your readers.

A great way to add useful
content to your newsletter is
to develop and write your
own articles, or include a
calendar of upcoming events
or a special offer that pro-

motes a new product.

You can also research articles

or find “filler” articles by

Inside Story Headline

This story can fit 100-150
words.

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include
stories that focus on current
technologies or innovations
in your field.

You may also want to note
business or economic trends,
or make predictions for your
customers or clients.

If the newsletter is distrib-
uted internally, you might
comment upon new proce-
dures or improvements to

the business. Sales figures or

Inside Story Headline

This story can fit 75-125
words.

Selecting pictures or graphics
is an important part of add-
ing content to your newslet-
ter.

Think about your article and
ask yourself if the picture

supports or enhances the
message you’re trying to con-
vey. Avoid selecting images
that appear to be out of con-
text.

Microsoft Publisher includes
thousands of clip art images
from which you can choose

Volume 1, Issue 1

accessing the World Wide
Web. You can write about a
variety of topics but try to
keep your articles short.

Much of the content you put
in your newsletter can also
be used for your Web site.
Microsoft Publisher offers a
simple way to convert your
newsletter to a Web publica-
tion. So, when you’re fin-

ished writing your newslet-

earnings will show how your

business is growing.

Some newsletters include a
column that is updated every
issue, for instance, an advice
column, a book review, a
letter from the president, or
an editorial. You can also

profile new employees or top

and import into your news-
letter. There are also several
tools you can use to draw
shapes and symbols.

Once you have chosen an
image, place it close to the
article. Be sure to place the
caption of the image near the
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Business N

Primary Business Address
Your Address Line 2
Your Address Line 3
Your Address Line 4

Phone: 555-555-5555
Fax: 555-555-5555
E-mail: someone@example.com

This would be a good place to insert a short paragraph
about your organization. It might include the purpose of
the organization, its mission, founding date, and a brief

history. You could also include a brief list of the types of

products, services, or programs your organization offers,

We’re on the Web!

the geographic area covered (for example, western U.S. or

European markets), and a profile of the types of custom-

example.com

ers or members served.

It would also be useful to include a contact name for

Your business tag line here.

readers who want more information about the organiza-

tion.

A

Organization

Back Page Story Headline

This story can fit 175-225
words.

If your newsletter is folded

and mailed, this story will

appear on the back. So, it’s a

good idea to make it easy to

read at a glance.

A A question and answer ses-

sion is a good way to quickly
f capture the attention of read-
ers. You can either compile
questions that you’ve re-
ceived since the last edition
Or you can summarize some
Caption describing pic-

generic questions that are

ture o7 graphic. frequently asked about your

organization.

A listing of names and titles
of managers in your organi-
zation is a good way to give
your newsletter a personal
touch. If your organization is
small, you may want to list
the names of all employees.

If you have any prices of
standard products or services,
you can include a listing of
those here. You may want to
refer your readers to any
other forms of communica-
tion that you’ve created for

your organization.

You can also use this space to
remind readers to mark their
calendars for a regular event,
such as a breakfast meeting
for vendors every third Tues-
day of the month, or a bian-

nual charity auction.

If space is available, this is a
good place to insert a clip art
image or some other graphic.



