
Vol.14, Issue 6                                               June, 2008 
 

 

 

 

 

 

Get Ready for Summer Camp!! 
All those going to Camp Davey Crockett for sum-
mer camp must turn in a completed permission 
slip (enclosed) and medical forms by Jully 1, and 
attendance at the July 1 Troop Meeting is also 
required for final preparations. We will be leaving 
from St. Ignatius at 7:45AM on Sunday, July 6. 
BE SURE TO PACK A LUNCH as we will be stop-
ping along the way to eat — soft drinks will be 
provided. All campers, boys and adults, should 
either wear a swimsuit or have one handy, as the 
very first thing we do upon arrival at camp is 
take the swim test (no exceptions). Finally, all 
campers should wear their yellow Troop t-shsirts 
for the trip.  

 

Tdifevmf!Dibohft!
There will, of course, be no regular Troop meet-
ing on July 8, while the Troop is away for sum-
mer camp, and the Committee Meeting, originally 
scheduled for July 15 has been cancelled. Regu-
lar Troop meetings will resume on July 22.  

 

August Outing 
Back by popular demand, Troop 850 will canoe 
down the Whitewater River the weekend of Au-
gust 15 — 17. We’ll be camping Friday and Sat-
urday nights at the Bear Creek Scout Camp. We 
will rent canoes from Morgan’s Canoe Rentals in 
nearby Brookville, IN. Both a permission slip and  
a waiver form from Morgan’s are enclosed and 
both must be completed and returned by August 
12 in order to attend. The cost, including canoe 
rental, is $30 per person.  

 

Peterloon 2008 
2008 is a Peterloon year!! Peterloon is Dan 
Beard Council’s bi-annual jamboree which takes 
place at  Camp Craig. Thousands of Scouts will 
enjoy lots of activities and fellowship together. 
Troop 850 will participate as always. Due to the 
size of the event and the limited available space, 
early reservations are required. We need to 
know who plans to attend as soon as possible, 
to ensure a good campsite. Please let Mr. Mat-
thews know if you plan to attend by July 22nd. 
Peterloon takes place the week of October 10 — 
12.  
Patrick & Ron Bellman having fun in the Boundary Waters June, 2008 �  



This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other market-
ing materials, such as press 
releases, market studies, and 
reports. 

While your main goal of 
distributing a newsletter 
might be to sell your product 

or service, the key to a suc-
cessful newsletter is making 
it useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research articles 
or find “filler” articles by 

accessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also 
be used for your Web site. 
Microsoft Publisher offers a 
simple way to convert your 
newsletter to a Web publica-
tion. So, when you’re fin-
ished writing your newslet-

supports or enhances the 
message you’re trying to con-
vey. Avoid selecting images 
that appear to be out of con-
text. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of add-
ing content to your newslet-
ter. 

Think about your article and 
ask yourself if the picture 

and import into your news-
letter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 

Inside Story Headline 

Inside Story Headline 

Caption describing 
picture or graphic. 

Caption describing 
picture or graphic. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

If the newsletter is distrib-
uted internally, you might 
comment upon new proce-
dures or improvements to 
the business. Sales figures or 

earnings will show how your 
business is growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a 
letter from the president, or 
an editorial. You can also 
profile new employees or top 

Inside Story Headline 
This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations 
in your field. 

“To catch the reader's 
attention, place an 

interesting sentence or 
quote from the story 

here.” 
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This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of 

the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of 

products, services, or programs your organization offers, 

the geographic area covered (for example, western U.S. or 

European markets), and a profile of the types of custom-

ers or members served.  

It would also be useful to include a contact name for 

readers who want more information about the organiza-

tion. 

Organization 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

We’re on the Web! 

example.com 

organization. 

A listing of names and titles 
of managers in your organi-
zation is a good way to give 
your newsletter a personal 
touch. If your organization is 
small, you may want to list 
the names of all employees. 

If you have any prices of 
standard products or services, 
you can include a listing of 
those here. You may want to 
refer your readers to any 
other forms of communica-
tion that you’ve created for 
your organization. 

This story can fit 175-225 
words. 

If your newsletter is folded 
and mailed, this story will 
appear on the back. So, it’s a 
good idea to make it easy to 
read at a glance. 

A question and answer ses-
sion is a good way to quickly 
capture the attention of read-
ers. You can either compile 
questions that you’ve re-
ceived since the last edition 
or you can summarize some 
generic questions that are 
frequently asked about your 

You can also use this space to 
remind readers to mark their 
calendars for a regular event, 
such as a breakfast meeting 
for vendors every third Tues-
day of the month, or a bian-
nual charity auction. 

If space is available, this is a 
good place to insert a clip art 
image or some other graphic. 

Back Page Story Headline 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

Your business tag line here. 

Caption describing pic-
ture or graphic. 

Business N 


