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October Campout 
We’re going to try something new for Troop 
850. Spring Grove Cemetery owns 300 acres of 
undeveloped, wooded property behind the 
cemetery itself, and they make it available for 
camping by Scout troops, including Troop 850 
the weekend of October 9 —- 11. This will be 
an excellent opportunity for Tenderfoot through 
First-Class advancement, and we plan to do a 
hike through the historic cemetery as well. Sat-
urday will be topped off with a Dutch oven 
cooking competition using the new Dutch ovens 
donated by the Kathmann family on the occa-
sion of Joe’s Eagle Court of Honor last month. A 
permission slip is enclosed. 

Merit Badge Challenge 
It’s that time of year for signups for the Merit 
Badge Challenge. For those of you new to Boy 
Scouts, Merit Badge Challenge is an opportu-
nity to  earn up to three merit badges in a 
classroom setting on three wintry Saturdays 
— January 16th and 30th and February 13th at 
Fairfield High School. Hundreds of Scouts par-
ticipate making it vitally important to lock-in 
reservations as soon as possible — partici-
pants should get their choices to Mr. Mat-
thews no later than October 6. There is a $12 
charge. Mr. Matthews has more information if 
you need it.  

Court of Honor 
After a busy summer of activities and ad-
vancement opportunities, the annual Fall 
Court of Honor will take place this Tuesday, 
September 29th in the school cafeteria as 
usual. Parents and other family members are 
strongly encouraged to attend to recognize 
our Scouts’ many achievements. 
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